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reziume

„reklama _ es aris xerxi, biznesis gulis-
cema sityvebSi gamoxato.” gadmogvcems rek-
lamis arss, meoce saukunis biznesmeni da
dRemde erT-erTi yvelaze warmatebuli sa-
reklamo saagento „Leo Burnett“-is damfuZne-
beli, leo berneti. masve ekuTvnis Semdegi
frazac: „ubralod, gaakeTeT kargi rekla-
ma da fuli TviTon mova”.

marTlac, Tanamedrove samyaroSi rekla-
mis roli nebismier produqciasTan mimarTe-
baSi sasicocxlod mniSvnelovania. is faq-
ti, rom nebismieri produqciis gasaRebaSi
lomis wili mis warmatebul sareklamo kam-
panias miuZRvis, am sferoSi Caxeduli nebi-
smieri pirisTvis aris cnobili. Tumca sarek-
lamo RonisZiebaTa warmoeba ufro met sizu-
stesa da profesionalizms moiTxovs, vid-
re is, rasac qarTveli reklamis mwarmoebe-
li kompaniebi dResdReobiT avlenen. winamde-
bare statia Seexeba saqarTveloSi sarek-
lamo warmoebisaTvis standartebisa da
servisis asamaRlebeli normebis SeTavaze-
bas.

Sesavali

mecnierul ganmartebiT, ,,reklama” aris
informacia, gavrcelebuli nebismieri for-
miTa da xerxiT, romlis pirdapiri adresat-
ic gaxlavT sazogadoeba.

sareklamo RonisZiebebis warmoSoba
marketingis warmoSobis fundamentebidanve
iRebs saTaves, iqneboda es uxsovari droidan
saberZneTis, bazarSi, daxlis gverdiT day-
enebuli biWuna, romelic xmamaRali yvi-
riliT am daxlis produqcias, maTi dabali
fasiTa da maRali xarisxiT aqebda Tu iqne-
boda es Zveli welTaRricxvis egvipte, sa-
dac saxelmwifo brZanebulebebi, Tu ZiebaSi
myof avazakTa daxatuli suraTebi da maT
Sebyrobaze dawesebuli gasamrjeloebi,
kedlebze gakrul papirusis qaRaldidan
ipyrobda gamvlelTa yuradRebas.

reklamas mas mere aqtualoba aramc Tu
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sareklamo programis mTavari

mesijebis praqtikuli

komercializacia

ar daukargavs, misi gavrcelebisa da popu-
larizaciis saSualebebi droTa ganmavlo-
baSi sul ufro da ufro mravldeboda da
ixveweboda. sul male ki, mis gareSe nebis-
mieri biznesis arseboba SeuZlebeli Seiqm-
na.

sareklamo sferos realuri suraTi

dRevandel sareklamo kampaniaTa forme-
bi da midgomebi, sakmaod mravalferovania
TavianTi miznebiTa Tu meTodikiT. kompanie-
bi, ganurCevlad maTi zomisa da saqmianobis
sferosi, yvela saWiroebs promouSenis am
erT-erT uZlieresi berketis, sakuTari in-
teresebis samsaxurSi amuSavebas da ener-
giasa da saxsrebs ar iSureben, rom myid-
velTa yuradRebis miRma arasodes aRmoCnd-
nen da sazogadoebas mudam TvalSi xvde-
bodes maTi saxelebi, logoebi da brendis
sxva niSnebi.

TumcaRa, sareklamo servisis momxmare-
belTa ricxvi, komerciuli kompaniebiT rodi
Semoifargleba. misi momxmarebelia arako-
merciuli daniSnulebis dawesebulebebic
- saqvelmoqmedo fondebi; xelovnebisa Tu
pop kulturis warmomadgenlebi; calkeu-
li individebi, romelTac maTi individu-
alizmisa da potencialis demonstrireba
surT dafinansebis, saarCevno xmebisa Tu
sxva saxis mxardaWeris mosapoveblad. Ta-
vad saxelmwifoc, roca arCevnebis period-
Si igi Tavis moqalaqeebs aqtivobis, monaw-
ileobis miRebisa da amiT sakuTari „sa-
zogadoebrivi valis” Sesasruleblad moix-
mobs. an roca epidemiis saSiSroebis winaSe
aRmoCenili, mis mosaxleobas acrebis Casa-
tareblad mouwidebs. sareklamo momsaxure-
biT dainteresebul mxareTa Tu sferoTa
CamonaTvali sakmaod vrcelia, ase gansa-
jeT - saxlidan gamosvlisas sarkeSi Caxed-
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vac, sxva ra aris, Tu ara pirovnebis mier,
mTeli cxovrebis ganmavlobaSi gangrZobili,
sakuTari Tavis „sareklamo procesis” naw-
ili, romlis drosac mocemuli individi
„produqciis” vizualuri mxaris, zogad sa-
brendo imijTan Sesatyvisobis Sefasebas
awarmoebs.

mas Semdeg ki, rac meoce saukunem sarek-
lamo saSualebaTa ricxvs radio da televi-
zia, mogvianebiT ki interneti da telekomu-
nikaciis sxva saSualebebic Semata, rekla-
mis simravlis, intensivobisa Tu yoveli
mxridan misi TiToeul individze fokusire-
bis Sedegad, miviReT am sareklamo „xmau-
riT”, ukiduresad gadatvirTuli yoveld-
Riuroba, romlis fonzec sareklamo mesiji
sul ufro da ufro Znelad ikvlevs gzas
sasurvel adresatamde.

Sesabamisad ufro daufro izrdeba auci-
lebloba produqciis uSualo samomxmare-
blo segmentis Seswavlisa da misi konkre-
tuli maxasiaTeblebisa Tu misi moTxovnis
individualuri Taviseburebebis gaTval-
iswinebiT, miznobrivi auditoriisaTvis ise-
Ti reklamis SeTavazebisa, romelic indi-
vidualurad masze iqneboda morgebuli da
msyidvelobiTi gadawyvetilebis misaRebad
aRZravda.

dResdReobiT, roca msoflioSi yovel-
wliurad 600 miliard dolarze meti ixar-
jeba reklamis Seqmna-gavrcelebisaTvis.
aravisTvis gasakviri ar iqneboda, rom
saqarTvelos literaturuli sivrce, iseve
rogorc msoflios nebismieri sxva qvey-
nisa, gajerebulia dargis irgvliv saxelmZR-
vaneloTa vrceli mravalferobnebiT. Tum-
ca, zogadi debulebebisa da cnebebis miRma,
nebismier qveyanas, jansaRi da warmatebuli
sareklamo saqmianobis samarTavad, esaWiroe-
ba am qveynis kulturuli, ekonomikuri Tu
socialuri faqtorebis erTobliv dinami-
kaSi Camoyalibebuli programa. riTac
qarTuli sareklamo biznesi am etapamde
aRWurvili, samwuxarod, araa.

aqve aRsaniSnavia, Tanamedrove rekla-
mirebis erT-erTi uZlieresi berketi: ,,vair-
al promouSeni”, rac mdgomareobs imaSi, rom
mogexsenebaT, Tanamedrove sazogadoeba in-
ternet sivrces aramc Tu mxolod moix-
mars, aramed garkveuli kontribuciac Seaqvs
informaciis gamravlebasa da formirebaSi,
xolo Tu marketerebis mier gakeTebuli
SeTavazeba saintereso reklamis saxiT ganx-

orcielda – misiT moxibluli momxmarebe-
li mas sakuTar vebsivrceSi gaiziarebs,
riTac sareklamo rgoli am individis veb
sivrcesTan dakavSirebul sxva individeb-
is yuradRebis sferoSic SeaRwevs. swored
am mizniT, dRevandeli sareklamo mesijebi
da maTi gadmocemis formebi maqsimalurad
orientirebulia individualuri, TavSesaq-
cevi, iumoristuli da sainteresos Sem-
cvelobis siWarbeze, rom Sedegad maTi mesiji
internetSimoxvedrismereTavad sazogadoe-
bis mier iqnes mowonebuli, atacebuli da
“vairal promouSenis” am talRas ayolili
igi gacilebiT ufro did auditorias moi-
cavs vidre reklamirebis sxva formebiT
rodesme gaxdeboda SesaZlebeli.

Cvens SemTxvevaSi ki “vairal promouSe-
nis” Zala Zalian sustia. amis mizezad gar-
kveul wilad gvevlineba is, rom qarTulad
mosaubre sazogadoeba sul raRac 3 mil-
ionia da Tu davumatebT im faqtsac, rom
internetis momxmarebeli Cvens sazogadoe-
baSi evropul da amerikul sazogadoebebT-
an SedarebiT gacilebiT ufro naklebia –
miviRebdiT sakmaod mcire sazogadoebas
,,vairal” talRis asagoreblad da xangr-
Zlivi periodiT SesanarCuneblad. Tumca
mTavari problema mainc is ufroa, rom sa-
zogadoebis interesis mosapoveblad da
gulis mosagebad saWiro ukve xsenebuli
kriteriumebidan, saqarTveloSi warmoebu-
li reklama verc erTs ver akmayofilebs.
veraa is ,,individualuri”, radgan rogorc
wesi, sxva qveynebSi warmoebuli sareklamo
kampaniebidan aris gadaRebuli, xolo indi-
vidualuroba da originaluroba ki ufro
pirvelwyaros prerogativaTa Sorisaa vi-
dre misi aslebis. ver ixveWs igi sazoga-
doebriv keTilganwyobas, veRarc “TavS-
esaqcevobisa” da ,,sainteresoobis” mxriv,
radgan originalidan agorebul ,,vairals”,
mag droisaTvis ukve, rogorc wesi, gamodge-
ba, rom Cveni sazogadoebis yuradRebis miqce-
vac mouswria.

kidev erTi sakmaod gavrcelebuli prob-
lemaa saqmisadmi arasaTanado pasuxiemge-
blobiT mokidebis tendencia. sanam uSua-
lod produqciis reklamirebas Seudgebod-
nen, sareklamo kompaniebi unda darwmund-
nen rom maT SemoqmedebiT jgufs sruli
informacia aqvT, ara mxolod uSualod
damkveTi kompaniis sareklamo brendis Sesax-
eb, aramed zogadad, mocemuli kompaniis bi-
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znes portfelis, amave bazarze arsebul
yvela strategiuli bizneserTeulis Sesaxe-
bac. rom saboloo sareklamo imiji aramc
Tu SeusabamobaSi ar movides kompaniis ama
Tu im produqciasTan an kompaniis erTian
imijTan, aramed srul unisonSi SeeTanxmos
mis zogad marketingul imijTa erToblio-
bas.

aseve aRsaniSnavia, rom dasaxvewia rekla-
mis socialur-eTikuri mxarec, rac Tavis
mxriv, saqmis codniT Semdgar sakanonmdeb-
lo bazasac moiTxovs. Tumca sanam am mxriv
raime qmediTi nabijebi iqneba gadadgmuli,
ganaTlebuli marketeri manamdec moaxerx-
ebda, rom sazogadoebis miRebuli normebsa
Tu kulturul maxasiaTeblebze dakvirveb-
is safuZvelze, ewarmoebina iseTi sarekla-
mo kampania, romelic gaiTvaliswinebda qvey-
nis eTnikur, ekonomikur, kulturulsa Tu
genderul warmomadgenlobas, maT sazoga-
doebaSi fesvgadgmuli tradiciebisa da
Sexedulebebis erTobliobiT da Seqmnida
iseT saboloo produqts,romelic sazoga-
doebis arc erTi fenis gaRizianebasa da
sapasuxo negatiur talRas ar gamoiwvevda.

ramdenadac paradoqsulad ar unda JRe-
rdes araerTi marketingis specialistisa-
gan moismenT iseT midgomas, rom kargi rek-
lama, sakuTar Tavze rac SeiZleba meti
sazogadoebrivi yuradebis misapyrobad unda
iyos daproeqtebuli da rac met xans gas-
tans „aJiotaJi“ mis irgvliv - miT met yura-
dRebas miiqcevso igi. diax, sazogadoebis
garkveul sferoTa SeuracyofiT „aJiota-
Ji“ da xmauri Zneli warmosaqmneli ar iqne-
boda, magram arunda daviviwyoT, rom Tu
reklamis misia sakuTar Tavze yuradRebis
mibyrobaa - misi damkveTebis misia sazoga-
doebrivi cnobadobisa da simpaTiis mox-
veWa da amis Sedegad gayidvebis gazrdaa.
xolo skandalebiTa da konfliqtebiT ram-
denad didi yuradRebac ar unda iqnes mozid-
uli, mTeli es energia uaryofiTi saxisaa
da „simpaTiebis“ mopovebis TvalsazrisiT
Semaferxebeli faqtori Tu gaxdeba mx-
olod.

daskvna

rogorc vxedavT, saqarTvelos sarek-
lamo biznesis dRevandeli mdgomareoba,
kmayofilebisa da keTilganwyobis mizezebs
mainca da mainc bevrs ar iZleva. sarekla-

mo bazari, miuxedavad „sareklamo xmauris“
SesamCnevi intensivobisa, jerac aTvisebis
sawyis stadiebs ver gascilebia, Tumca mzar-
di Cveni qveynis geopolitikuri lokaci-
isa da saerTaSoriso dainteresebis fonze
mzardi ekonomikis pirobebSi, logikuria
vivaraudoT, rom zrdisa da daxvewis sak-
maod didi stimuli biznesis am fundamen-
talurad mniSvnelovan sferos ufro meti
da meti gamowvevebis win daayenebs da pro-
gresic, gaxdeba ra gardauvali - aRar daay-
ovnebs.

rekomendaciebi

rogori mouwesrigebelica da Camouy-
alibebelic ar unda Candes saqarTveloSi
arsebuli sareklamo biznes garemo, am mdgo-
mareobisaTvis gamouvali rom gvewodebina
mainc zedmeti utrireba iqneboda. winamde-
bare naSromi, Tavisi simciridan gamomdinare,
mocemuli sferos gabatonebul problema-
Ta Tu am problemaTa aRmosafxvreli gze-
bis Ziebis niuansebis amomwuravad asaxvas
ra sakvirvelia ver SeeWideboda, Tumca
zogadi suraTis SemoTavazebis mere, gamo-
savalis zogadi saxiT warmodgenac ukve
SesaZlebeli iqmneba:

 diax, gamosavali, raRa Tqma unda, arse-
bobs da is met SemoqmedebiTobasa da saqmis-
admi met erTgulebaSia - meti kreativi da
meti Tavdajerebuleba, rom sxvaTa mier ukve
aprobirebul da warmatebuli moqmedebebis
kopirebis nacvlad, gabeduleba viqonioT
sakuTari individualuri da gansxvavebu-
lis Seqmnisa da sazogadoebisaTvis SeT-
avazebis.

met dakvirvebasa da Seswavlas moiT-
xovs sazogadoebis kulturuli da social-
ur-eTikuri faqtorebi. miT umetes saqarT-
veloSi, sadac kulturul memkvidreobas, fes-
vgadgmul Sexedulebebsa da tradiciebs sxva
erebTan SedarebiT erT-erTi yvelaze meti
mniSvneloba da erovnuli Tu pirovnuli
identurobis donis datvirTvac ki aqvs SeZe-
nili. am TvalsazrisiT, miT umetes mizan-
Seuwoneli iqneboda, adgilobrivi dakveTis
Sesasruleblad, sazRvargareT warmoebuli
sareklamo produqciidan ideebis kopireba.
radgan Zalian nakleb savaraudoa, rom misi
Seqmnisas, marketingul jgufs mouwevda misi
iseTive faqtorebisa da sazogadoebrivi ten-
denciebis gaTvliT dawera, romlebsac



139

saqarveloSi reklamis mwarmoeblebi didi
dakvirvebiT unda usadagebdnen TavianT sa-
muSaos.

aseve dasaxvewia sareklamo servisis dam-
kveTTa samomxmareblo kultura, rac gamo-
xatuli iqneboda sakuTari moTxovnis ufro
konkretul detalizaciasa da srulfasova-
ni saboloo produqtisadmi wayenebul moT-
xovnaSi. anu saWiroa:

¨ damkveTma kompaniam uzrunvelyos, mi-
sive warmomadgenelTa mxridan dazustebi-
Ti codna imisa Tu konkretulad ra servi-
sis SekveTa aris saWiro da ra miznebia am

SekveTis Sedegad misaRwevi;
¨ gaaCndeT maT Sesabamisi marketingu-

li da iuridiuli ganaTleba, rom uzrunve-
lyon am moTxovnis srulfasovani asaxva
sareklamo dakveTis xelSekrulebis for-
maSi;

¨ gamoavlinon principuloba,  rom ar
iqnes miRebuli „moparuli ideebiTa“ da „gat-
kepnili TematikiT“ Sedgenili naSromi, da
moTxovnili iqnes individualuri, kreatiu-
li da Sinaarsiani produqti, romelsac „vair-
al promouSeniT“ gapopularulebis gac-
ilebiT ufro didi perspeqtiva eqneboda.
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Summary

“Advertisement is a way of expressing heartbeat of business into words” – this is how the 20-th century
businessman and the fonder of one of the most successful advertisement agensy Leo Burnett describes the mean-
ingof advertisement. He is theaothorof the next phrase as well “Just do a proper advertisement and moneywill find
their way to you.”

Indeed, the role of advertising in the modern world is vital to any product. The fact that the lion’s share in the
sale of any products leads to its successful advertising campaign is known for any person in this field. However,
advertising activities require more accuracy and professionalism than what the Georgian advertising companies are
doing today. This article is about offering standards and services for promoting advertising in Georgia.
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